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“SORRY SIR YOUR WIFE MADE ME PROMISE
NOT TO SELL YOU ANY MORE GUITARS

Toying with our collectlons

By Ellen Snortland
Argonaut
Columnist

appy Women’s
History Month,
sweetie!” I say

to my husband, Ken.
“I’d like to think I may
have had something to
do with Jacquie Law-
son and LovePop hav-
ing International
Women’s Day and
Women’s History
cards as part of their
collection, although I
can’t be sure,” I say.
“Why do you say that?” Ken asks. “I re-
peatedly scolded and encouraged those
companies to do something for Women’s
History Month over the past several years,
but never heard back whether they even
received my emails. Who knows? Maybe
a bunch of us wrote them. I guess it doesn’t
matter who’s responsible. They just made
some money from me and hopefully from
others once this column comes out.”
March is Women's History month;
March 8 is International Women’s Day.

Ellen Snorﬂand

The observance started
as a labor and socialist
commemoration in Eu-
rope in 1911. Then, in
1975, the United Na-
tions depoliticized it
by designating March
8 as an international
event.

The U.N. gets it, and
PBS SoCal is deeply
committed to telling
Women’s History sto-
ries this March. But I
remain dismayed at
how retro most of the
United States is. It’s
not the fault of American citizens that
we’re so ignorant about worldwide cele-
brations of women. We are, after all, a fun-
damentally misogynist culture. According
to the Brookings Institute, here’s a little
evidence for that assertion: The United
States ranks 51st in global gender parity,
with a Gender Gap Index of 0.71. This
puts us behind our neighbors: Canada
(.16), Cuba (.23) and Mexico (.50). Scan-
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A 21st Century Education

Venice High School finishes $162M modernization, including athletic facilities

By Morgan Owen
Argonaut Associate Editor
he Los Angeles Unified School
I District recently completed a four-
year $162 million modernization of
Venice High School’s campus, adding two
classroom buildings, athletic facilities and
outdoor spaces.

The district and students celebrated the
refresh on Feb. 22.

Nick Melvoin from the LA Unified
School Board explained it was made pos-
sible through the efforts of voters, who, in
2020, supported Measure RR, the largest
school bond in the nation, at over $7 bil-
lion.

“The only reason we could do this was
because of the bond measures that have
been passed ... I have deep gratitude for
the community for investing in our local
public schools,” Melvoin said.

LAUSD allocated a significant portion
of the bond money for the aging Venice
High School. It lacked up-to-date technol-
ogy and critical seismic stabilization and
repairs.

Melvoin said it was challenging to bal-
ance the historic essence of the campus
with the new buildings. After reaching out
to alumni and other members of the com-
munity, one popular request was to reopen
the historic auditorium, which had been
closed for years due to earthquake safety.

“The main building, you saw it on
‘Grease,’ the field, you saw it on ‘Grease,’
all of these important historic things grasp
a lot of attention. They still have that
uniqueness, but also we’re in a new era,
we’re in a new age. (The renovation) com-
bines both seamlessly,” said Brianna Ro-
sales-Sanchez, a Venice High School se-
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Public and school officials gathered on Feb. 22 to celebrate the completion
of Venice High School’s modernization project.

nior.

To determine priorities, Melvoin said
project planners reached out to the com-
munity. In addition to surveying alumni
and current high school students, they also
contacted elementary and middle schools
to see what resources they would most
like to see as their kids get older.

Students called the new athletic and
physical education areas the highlights.
With the new facilities, student-athletes
have access to a new gymnasium, a sports
medicine room, and new fields. Robert
Lamar, one of Venice High School’s stu-
dent-athletes, laughed as he said his favor-
ite new feature is the ice bath.

“The best addition for the athletes would
be the sports medicine room and the new
sports medicine team that helps support
athletes with physical therapy and pre-
physical therapy to make sure you prevent
injuries. And anybody can walk in, even if
they aren’t an athlete to use the facilities,”
Lamar said.

Principal Cynthia Headrick explained
that sports medicine is one of the career
tracks offered at Venice High School.
While the track existed before the facelift,
the new facilities allow students to get
hands-on learning in the sports medicine
room.

This asset has extended to other career

tracks. A new science building boasts an
engineering room, which resembles a pro-
fessional robotics lab. Even the standard
science classrooms have more versatile
layouts, better technology and larger spac-
es for students to get down and dirty with
their experiments.

This has created a lot of pride for the
teachers, Headrick said.

“I think they are proud. There’s always a
sense that teachers aren’t respected, so they
feel like this is what they deserve. And that
every kid deserves to be in these modern
classrooms. They feel that sense of respect
that this is (the kind of classroom) they de-
serve to be in,” Headrick added.

The pandemic allowed the renovations and
construction work to be done with the stu-
dents off campus. When they returned, staff
noticed the refresh created a greater sense of
unity.

“We have new courtyards. We have all
these new areas that we also had to navigate
ourselves even though we weren’t freshmen.
I think the new additions and everything
made everyone united as one. It wasn’t like
(seniors) know more — or they were better.
We all face these new renovations together,”
Rosales-Sanchez said.

Headrick said it is too early to assess quan-
titatively how the modernization has im-
proved academic performance, but they have
noticed that enrollment numbers are up for
Venice High School.

“In terms of enrollment, which is a huge
factor for LAUSD schools, (the moderniza-
tion) is having a big impact. Anyone who
walks into our gym is like, ‘this is incredible!”
We had 150 people on our last school tour,
and every tour we have is sold out,” Headrick
said. m
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dinavian countries lead the way in gender
parity. Iceland is the most gender-equal
country, according to the World Economic
Forum’s 2018 numbers, followed by Nor-
way, Sweden and Finland.

Comparatively speaking, many coun-
tries outstrip us in respecting half of the
world’s population. That is why I'm
thrilled when I see some companies trying
to make money on Women’s History after
they’ve already gone all-in on Black His-
tory Month. Some commentaries claim
that Black History Month “has sold out”
by becoming commercially viable. What?
I don’t think so. I’m thrilled to see there
can be a profit for people who remember
to remember us, whether we’re Black, fe-
males or anything other than the dominant
culture.

And you can’t get more profitable than
Barbie. My husband has bought Barbies
for my collection that would have been
inconceivable to me in the 1960s when I
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begged for and was given my first red
bubble-haired beauty. More on that in a
minute.

Toys are a prime component of gender
training if the children are privileged
enough to have toys. In some cultures and
countries where children must work, the
notion of childhood is romantic and not
realistic. Think of the tiny Irish tots rou-
tinely sent into coal mines because their
bodies were small. Think of the teensy
shepherds and child soldiers. Think of the
small girls around the world today who
don’t get to attend school — but their
brothers do — because their mothers need
them to stay home and help with the heavy
labor of water gathering, food prep and
basic survival. These kids usually don’t
have toys and rarely, if ever, have time to
play.

This is why the Universal Declaration
of Human Rights, drafted and approved
by the United Nations in 1948, has Article
24, which states: “Everyone has the right
to rest and leisure.”

Growing up on a farm, my parents were
not rigid about gender roles, and I was
never told, “girls can’t climb trees.” I'd
already proven that I could anyway, which
I see is the source of another kid-embed-
ded attitude I maintain today: I’d rather
ask for forgiveness than permission.

When I was around five years old, my
parents got me a child-sized play ironing
board and an iron. Woo-hoo! That’s some
scintillating play right there: heat this
thing up and go back and forth on wrin-
kled fabric until it’s smooth. No thanks! I
threw that iron at the wall and saw it could
also be used as another type of toy, er, tool
— a weapon. So please don’t ask me to
iron something for you, and if you do ...
duck!

Then the Barbie Doll craze hit big time.
I was not all that interested. My folks
didn’t push dolls down my throat, but tele-
vision certainly did. And now, coming full
circle, I have a collection of Barbies that
includes — apropos of Women’s History
Month — Florence Nightingale, Susan B.

Anthony, Ella Fitzgerald, Sally Ride,
Naomi Osaka, Frida Kahlo and Helen
Keller!

My female “action” figures range from
Captain Marvel to the famous women of
NASA ... and not one of them is ironing!
I also have figures of Hillary Clinton,
Ruth Bader Ginsburg, Kamala Harris and
Elizabeth Warren — all terrific role mod-
els.

Hey, folks with kids in your lives! We
need more people who will grow up and
save us a la “Interstellar.” Regardless of
gender, who knows what can happen if
kids play with Goldiblox, chemistry sets
and medical playtime gear?

2023 marks the 30th year that Ellen
Snortland has written this column. She
also teaches creative writing online and
can be reached at: ellen@beautybites-
beast.com. Her award-winning film
“Beauty Bites Beast” is available for
download or streaming at https://vimeo.
com/ondemand/beautybitesbeast m
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News Briefs

By Christina Fuoco-Karasinski
Argonaut Executive Editor

Intro to Yacht Racing scheduled

South Bay Yacht Racing and Del Rey
Yacht Club are hosting Introduction to
Yacht Racing in Marina del Rey on Satur-
day, March 18.

The event allows guests to try out yacht
racing without being a member of a yacht
club, or committing to extensive, expen-
sive sailing lessons. No experience is re-
quired; sailors with experience are also
welcome. After the event, those interested
in racing this season will be assisted in
joining a racing crew and invited to future
sailing occasions.

The charge is $30; to register visit meet-
up.com/intro-to-yacht-racing. Those 18
and older are permitted.

During the class, experienced skippers
and sailors teach the newbies the basics of
how a sailboat works, and what it takes to
be crew. The new crew members are given
hands-on experience in small groups
aboard boats that actively race in numer-
ous events throughout the season.

The day starts with basic orientation
about sailing, with an emphasis on safety.
The group is broken into small groups and

rotated among boats for instruction.
Aboard different boats, they’re shown the
essential equipment and how they’re used.

At midday, the group has lunch while
learning basic racing rules and procedures,
including how races are started and how
they’re managed. Small groups are as-
signed to boats; they go on the water and
practice boat handling. All boats then par-
ticipate in a mock race around the marina.

At day’s end, the group reassembles to
debrief and answer questions. Those who
want to get aboard a racing boat as a regu-
lar crew for the season may sign up to meet
boat owners. Additional resources are pro-
vided with the goal of becoming ful-
fledged boat racers.

Doughnuts mean dollars
for baseball team

The Culver City High School baseball
team is holding a Krispy Kreme doughnuts
fundraiser through Tuesday, March 14.

The public can order a dozen doughnuts
by wvisiting https://bit.ly/CCHSDonuts.
The baseball team will receive 50% of
each sale of original glazed dozen.

The treats can be picked up at Krispy
Kreme, 4034 Crenshaw Boulevard, Los
Angeles.

Nominations sought
for teacher awards

To celebrate Teacher Appreciation
Week, May 8 to May 12, Southern Califor-
nia Helpful Honda will honor and surprise
five teachers with $5,000 worth of school
supplies and materials they need to better
help their students succeed.

Honda wants to identify teachers in
schools across Southern California who
have gone above and beyond to give their
students a memorable and unmatched edu-
cational experience.

The nomination form can be found here:
https://forms.gle/iocKKz1NxFDNbZBF7

The deadline for nominations is Thurs-

day, March 31.

CCHS girls lacrosse
hosting fundraiser

Culver City High School girls lacrosse
is hosting a fitness-themed fundraiser at
CycleBar Culver City from 12:45 to 2 p.m.
Sunday, March 12.

CycleBar is located at 4130 Sepulveda
Boulevard C, Culver City. Participants can
ride with the group or sponsor a rider. The
minimum donation is $30. “Wallflowers”
can pay $100 for a bike in the back row.
For information, call 310-916-8053, or
visit culvercity.cyclebar.com. m

({IG) 4 @flyLAXairport

Station fo terminalin
a few short minutes.

The new People Mover train will arrive soon — offering a quick,
hassle-free way to go from one of six stations at the airport to
your terminal. Reducing traffic and the number of shuttles will
make getting in and out of LAX faster and easier.

w Transforming the Travel Experience i

A

4 Learnmore.
flyLAX.com/transformingLAX
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Saying ‘No’

Santa Monica council halts Russian investments

By Morgan Owen
Argonaut Associate Editor
he Santa Monica City Council voted
I unanimously Feb. 28 to suspend in-
vestments in Russian assets until the
Russian-Ukraine war has ended or the
United States lifts its sanctions. This action
comes shortly after the anniversary of Rus-
sia’s invasion of Ukraine.
On March 8, 2022, the Santa Monica
City Council approved an agenda item
condemning Russia’s invasion of Ukraine.

As part of that motion, the council directed
the city manager to research the city’s bud-
get to determine if any action should be
taken to divest from Russian assets.

The city manager found that Santa Mon-
ica had no direct investments in Russian
assets and that of the corporations they do
hold bonds with the majority have since
limited or suspended their business with
Russian operations.

In an attachment, the city manager noted
each company the city of Santa Monica has

direct investments in and explained how that
entity has restricted its relationship with Rus-
sia since the invitation. For example, the city
of Santa Monica has approximately $4 mil-
lion invested in American Honda Finance
Corp., which earns them about $89,000 an-
nually. Since the invasion, Honda has sus-
pended all shipments to Russia.

Ultimately, the city manager recommend-
ed all investments remain intact because di-
vestment from companies who do any busi-
ness with Russia, albeit limited, would

“result in a loss of approximately $2.7 mil-
lion which would cause fiscal harm to the
city,” stated the approved report.

Following that recommendation, the city
council voted that even though their invest-
ments will remain intact, they will halt any
future investments in Russian assets and that
staff would continue to monitor the status of
companies’ Russian business activities. The
Santa Monica City Council also reaffirmed
its support of state divestment in Russian as-
sets. m

B FOOD & DRINK

Holey Grail

New doughnut shop brings the flavors of Hawaii to Santa Monica

By Christina Fuoco-Karasinski
Argonaut Executive Editor
uthenticity is key to Hawaii’s Hol-
Aey Grail, a new Santa Monica
doughnut shop that serves taro
treats.

It is called one of the first major donut
shops to exclusively use taro, an ancient
superfood revered for its nutritional, me-
dicinal and ecological benefits, as their
dough base.

The doughnuts are fried-to-order in or-
ganic, fair trade coconut oil, and topped
with a variety of seasonally changing fla-
vors, inspired by Holey Grail’s Hawaii
roots as well as local LA purveyors.

The team has created more than 60 fla-
vors since its founding, always focusing
on using responsibly sourced ingredients.
Their taro is sourced from small producer
partners in Hawaii, and to support their
new Los Angeles location, the Holey Grail
team has built out a supply chain for ad-
ditional ingredients to support local farm-
ers.

Founded by the brother-sister team of
Hana and Nile Dreiling in Kauai in 2018,
Holey Grail has food trucks in Hanalei
and Waikiki, its flagship shop in Honolulu
and the 1,000-square-foot store in Santa
Monica. Nile said the expansion to Santa
Monica was an easy decision.

“Put simply, we strive for an authentic
approach to expansion by going into com-
munities we find ourselves spending time
in and admiring,” he said.

“We believe a large amount of the com-
munity surrounding Main Street, Santa
Monica holds the same values and curi-
osities we have around food quality, cre-
ativity and sustainability.”

The Santa Monica storefront features a
large, open-concept kitchen. With a mis-
sion centered around sustainability, the
shop was created with simple materials.
The warm minimalist look features furni-
ture crafted from wood glulams, which
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The Santa Monica location of Holey Grail was built with locally available timber,

often left over from construction sites.

are renewable, recyclable and manufac-
tured from locally available timber, often
left over from construction sites, as well
as shelving from Douglas fir, and slate
gray concrete floors. As an homage to
their star ingredient, there are lush and vi-
brant taro plants throughout the space, as
well as framed photos of their farm part-
ners and original Hanalei location, spot-
lighting Holey Grail’s origins.

In LA, Holey Grail also has a doughnut
truck, which is available for private
events. Through all these means, custom-
ers will love Holey Grail, he added. Exot-

ic local and Hawaiian ingredients fill the
treats, which rotate weekly.

“They’re crispy on the outside, pillowy
with a little chew on the inside, thanks to
our taro dough base,” Nile said. “Our
menu changes every week based on sea-
sonality and chef collaborations. The
doughnut is a vehicle for a much broader
and important vision of sustainable indul-
gence.”

An early favorite is the hot single, a hot
taro doughnut dipped in local honey and
garnished with flakey salt.

“Our very first doughnut that never
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Holey Grail's doughnuts are crispy
on the outside and pillowy inside.

leaves the menu is the reincarnated, which
is garnished with real maple, smoked co-
conut and Hawaiian sea salt,” he added.

“Most flavor inspiration comes from lo-
cal farmers and producers growing unique
ingredients with a story behind them.
We’re always looking for new ingredients
to explore and share.” m

Holey Grail

2441 Main Street, Santa Monica
holeygraildonuts.com

7 a.m. to 7 p.m. Sunday to Thursday
7 am. to 9 p.m. Friday and Saturday




B FOOD & DRINK

The Natural Wine Scene

Sweet and funky flavors satisfy curious palates

By Donna Sozio

Argonaut Contributing Writer
atural wine is trending, and West-

Nside sommeliers are passionate
about curating food and wine

pairing experiences.

Bring an open mind and curious palate,
as some of the best natural wines are
made from unfamiliar grapes or a wine
region, with tasting notes ranging from
classical to earthy.

A favorite among serious foodies, nat-
ural wines are found in wine shops, bars
and restaurants. As Aaron Watty, wine
director from The Rose, explained,
“Wine is subjective. There’s no wrong
answer. Simply, discover what you like
and drink more of it.”

The Rose
220 Rose Avenue, Venice
310-399-0711, therosevenice.la

Sommelier (and perfumer) Rachel
Binder guides guests through pairing
globally influenced Southern California
farm-to-table cuisine with a selection of
curated natural wines. Think fresh oys-
ters with a sparkling “3B” Brut Rose
from Portugal. Chef Jason Neroni’s cau-
liffiower agnolotti pairs with a Chanin
Chardonnay 2021 from Santa Barbara
County. While the flavors of Roman-
style fried artichokes in curry pop with a
Riesling Tatomer 2019 Vandenberg from
Santa Barbara.

Gran Blanco
80 Windward Avenue, Venice
424-433-8095, granblanco.com

Just steps from the Venice boardwalk,
Gran Blanco creates a vibey dinner scene
with a disco ball and DJs spinning vinyl
on turntables. Their natural wine list cov-
ers classical to funky flavor profiles. Sip
on Scribe’s Una Lou Rose from Califor-
nia while noshing on kampachi ceviche.
Charred eggplant with whipped feta is a
fabulous union with a sparkling Splash
Chateau Barouillet from France. The
chilled red Lamida “Rosh” from Italy
melts in your mouth with the Nemesis
flourless chocolate cake.

Great White
1604 Pacific Avenue, Venice
424-252-9099, greatwhite.cafe

A casual Venice beach all-day café,
Great White is known for its SoCal vibes
and pizzas made from a Sicilian sour-
dough starter. Its natural wine list per-
fectly pairs with its farm fresh menu. Try
the Diavola pizza with sopresatta and
wildflower honey with a smooth red Dol-
cetto La Morella from Italy or a chilled
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The Gran Blanco offers a range of cocktails in addition to their natural wine selection.
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sparkling red Casa Belfi Raboso. Do-
maine du Haute Melon de Bourgogne, a
natural wine from France, blends with
the citrus and burrata appetizer. For des-
sert the seasonal sorbet is delightful
while sipping a sparkling white Folicel-
lo, also from Italy.

Nudo e Crudo
2724 Main Street, Santa Monica
310-310-2120, crudoenudo.com

A haven for seafood lovers, Nudo e
Crudo is the brainchild of two surf-lov-
ing Westsiders, chef Brian Bornemann
and interdisciplinary artist Leena Cul-
hane. This Italian-inspired sustainable
raw seafood bar features a natural wine
list curated to pair with to-the-minute
fresh seafood. Its small but mighty kitch-
en with a seasonal handwritten menu
serves up a striped bass crudo with home-
made za’atar that pairs perfectly with the
sparkling Dom Damian Moyer L’Extra
Brut from France. The flavors of prawns
a la plancha with diavola seasoning and
basil oil perfectly pop with a glass of red
Love you Bunches from Santa Barbara.
Try the crispy squid ink rice with a glass
of Maidenstoen Riesling.

Evil Twin
4123 S. Centinela Avenue, Culver City
310-397-2324, eviltwinla.com

Calling all Francophiles, Evil Twin
natural wine bar serves an international
collection paired with French-influenced
dishes such as mussels in butter wine
sauce and classic or garlic parmesan
fries. Run by the mother-son duo Elfie
Astier and Dylan Weiss, the space has a
neighborhood feel, cozy wine bar vibe
and a great happy hour. Pair an elegant
glass of Wood’s Wines Zinfandel blend
with steak frites or sip a Vouvray made
from 90-year-old vines with its delicately
fried “Cali-Flour” or shrimp kabobs.
Classic to adventurous natural wines are
served on a rotating list and circle your
calendars for their bi-weekly comedy
nights.

M TERL I
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Stanley's Wet Goods stocks more than 600 natural wines from around the world.

Offhand Wine Bar

3008 Santa Monica Boulevard, Suite A,
Santa Monica

310-396-9333, offhandwinebar.com

Born out of the longtime friendship of
the Westside Winos and restaurateur Jar-
ed Meisler (and, of course, a love of nat-
ural wine), Offhand Wine Bar shines a
spotlight on West Coast producers like
the Cabaret Sauvignon from Field Re-
cordings in Paso Robles and a sparkling
Malvasia Bianca from Onward Wines in
Sonoma. Try the weekly flight of natural
wines with its elevated grilled cheese
sandwich and charcuterie board from its
light fare menu. Enriching the experience
are natural wine-based cocktails and DJs
on the weekend with rotating art and
photography from upcoming local artists

and pop-up cultural experiences celebrat-
ing West Coast wine, art and music.

Esters Wine Shop & Bar
1314 Seventh Street, Santa Monica
310-899-6900, esterswineshop.com

Passionate about planet-friendly regen-
erative farming, Esters Wine Shop & Bar
features a wine list from classical to the
“funkier” natural wine profiles. Sit at the
bar or take a table for a full dining experi-
ence. The fresh market salad pairs wonder-
fully with a sparkling Chateau de Miniére
Rouge from France. Or the hearty short rib
en croute is perfect with the Orsa Cabernet
Sauvignon from Mendocino. Nosh on the
cheese and charcuterie board while sipping
on a Quinto de Do Ameal, Loureiro, Vinho
Verde from Portugal. Check out their cellar
specials on Mondays.
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Stanley’s Wet Goods
9620 Venice Boulevard, Culver City
424-341-2870, stanleys.la

With more than 600 natural wines in
stock from all over the world, Stanley’s
Wet Goods focuses on small producers
who make compelling wines. An approach-
able vibe with a relaxed and polished atmo-
sphere, Stanley’s Wet Good sees locals sip-
ping on classic favorites while trying new
food-friendly natural wines. Taste the win-
ter burrata with glass the Umathum “Rosa”
Burgenland rose from Austria. Or a glass of
the Fuentes del Sincencio “Las Jaras” from
Spain perfectly pairs with umami flavors
like mushrooms, meatballs or pork and pis-
tachio paté. No corkage fee Mondays and
its natural wine education series are a great
way to learn more. m
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SERVICES
INTERNATIONAL, INC

424-533-7700
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B FOOD & DRINK

Continuing a Legacy

Hinano Café commits to another 60 years with new signage

By Leah Schwartz
Argonaut Staff Writer

inano Café in Venice has been a
Hlocal institution for 60 years and

stands proudly as one of the last
old-fashioned dive bars in town.

After six decades, Mark Van Gessel,
who has co-owned Hinano Café for the
past 30 years with Andy Schelich, decided
it was time for a refresh.

Van Gessel and Schelich were devoted
regulars when they teamed up with long-
time bartender Lee Glaser to buy the icon-
ic spot after the original owner Joe Larson
retired in the *90s.

The sun and elements took a toll on the
previous sign that hung above the door-
way, which Burt Harris noticed and
brought to Van Gessel’s attention. Harris
constructed the original sign and was ini-
tially a bartender at the Hinano Café when
the bar and grill opened. Subsequently, he
became a local sign maker and painter.

Recently, Hinano Café hung up its new
sign, also crafted by 85-year-old Harris.
The sign hanging was an intimate affair
with Harris and Va nGessel and his wife,
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Addie. But when the word got out, a hand-
ful of longtime customers stopped by to
see the sign erected.

Steve Lowther and Dan Fiero prepare to hang the new sign at Hinano Café in Venice.

The new sign is replicated to match the
original and was hand carved and stained
with the same familiar lettering and gold
paint but with sturdier materials to with-
stand the elements.

The new sign is a testament to Hinano
Café’s longevity and a declaration, almost
as if to say, “we survived” through COV-
ID-19 and the ensuing economic upheav-
al.

“The pandemic is over, and we need to
show that we’ve made it through,” Van
Gessel said. “T look at the new sign as our
commitment to being here for another 60
years. That’s the key reason for putting it
up.... It’s an iconic place that we don’t
want to see change and disappear, and we

hope to be here forever.”

The new sign is a victorious symbol of
survival and a display of appreciation for
the loyal customers who helped keep Hi-
nano Caf¢ afloat.

“We want to thank our loyal customers
for literally helping keep us alive during
the pandemic and then again, coming
back after it’s over to help support us and
keep this going. It’s a great feeling,” Van
Gessel. m

Hinano Café
15 Washington Boulevard, Venice
310-822-3902, hinanocafevenice.com

EST. 1962

Iano
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B BUSINESS

Going Gently

Mortuary owner eases anxiety of planning funerals

By Bridgette M. Redman
Argonaut Contributing Writer
indsay Farrington wants people to
I have a healthy, positive relationship
with death.

She stresses this at her Santa Monica-based
Farrington Mortuary, which offers cultural
funerals, burials at sea and hand-crafted, artis-
tic sculptures that serve as urns.

During her youth in Arizona, she experi-
enced back-to-back traumatic deaths of those
who were close to her. She did not have a
healthy funeral home experience and wanted
to help others avoid what she went through.

She earned a bachelor’s in psychology and
then graduated from the American Academy
McCallister Institute of Mortuary Science. In
addition to being the owner of Farrington
Mortuary, she is a licensed funeral director,
crematorium operator and funeral arranger.

In pursuit of modern funerals that honor
traditions, she has set up an online portal
where people can make as much of the ar-
rangements as they want online.

Cultural services

Diversity drew Farrington to Los Angeles.
Upon moving here, she quickly saw that there
was a need for helping provide cultural funer-
als.

The larger mortuary corporations were of-
ten unable to accommodate the family needs
and wishes or, if they did, they charged high
fees for it.

She performed Hindu cremations, Jewish
funerals, Muslim burials and Buddhist and
Shinto services. Each has its own specific
needs — from the speed at which a service
must be performed to separating the bones
from the ashes for the Shinto service so that
the ashes could be buried and the bones could
be taken back to Japan.

“I just loved that I was helping out these
families so much and it was so cool for me
because I'm brought into these people’s
lives,” Farrington said. “I get to see a whole
new way of life in the most real way. It’s re-
ally incredible.”

Although she said she’s a white girl from
Arizona who does not have the cultural back-
ground of the people she is serving, she’s of-
ten invited into the families’ lives and taught
what she needs to know about their culture
and their needs. She’s worked with Indige-
nous populations who wanted her to simply
deliver the body onto Native land and then
leave.

Farrington said her website/online portal is
a starting point for packages.

“I don’t feel like any of my clients fit into
one package,” Farrington said. “Every family
needs something unique or customized and
that’s definitely where I found my niche with
my funeral home. You need to do that for a
family, especially during this time. It’s just so
intimate. I treat people like a family member.
They feel it. That’s why I meet with them,
and I try my best to accommodate all their
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Lindsay Farrington has performed Hindu cremations, Jewish funerals, Muslim
burials and Buddhist and Shinto services at her mortuary.

other requests at as good a price as I can get
for them.”

This can include same-day cremations,
special services at the crematorium or even
services in people’s homes.

Natural burials

An increasing number of people are opting
for natural burials, ones that avoid the waste
of chemical embalming, burning or coffins
that contain bones for centuries.

Some are fairly simple. There are specific
cemeteries that allow for natural burial, in-
cluding Woodlawn Cemetery, Mausoleum
and Mortuary in Santa Monica; Joshua Tree
Memorial Park and Hillside Memorial Park
in Los Angeles.

“Basically, (a natural burial) entails that
there’s no cement vault that goes around the
casket and either there is no casket or if there
is a casket, it’s made of bamboo or wicker or
something that can decompose pretty quickly
in the ground,” Farrington said.

She said there is also human composting,
which none of her client have requested. She
said it just recently became legal and only one
company in Seattle does it.

Farrington would personally like to have a
full-body burial at sea. The tradition has its
roots in naval practice. If a person died aboard
a ship, they would throw them overboard.
While people have often had their ashes scat-
tered over the ocean, some are shying away

from cremation because of the CO2 that it
sends into the air. Many people, though, are
unaware that such burials are available to
nonmilitary personnel.

The Environmental Protection Agency
must be sent a report within 30 days of a body
being disposed at sea. In 2020, 162 Califor-
nians were buried at sea.

Farrington said she was nervous when
she was asked to do it the first time. She
was concerned that it might be scary or un-
comfortable. It turned out, she said, to be
the most beautiful service she’s ever done.

“It was incredible, and it was so simple,”
Farrington said. “All I had to do was wrap
the person in a biodegradable shroud and
put rocks inside of the shroud. Then I hired
a boat captain. We took her out on the boat
and the family came. I had this really beau-
tiful flower arrangement that went around
her.”

The law requires the boat to travel at
least 3 miles from shore and to where the
water is 600 feet deep. Finding that spot
took about an hour from Long Beach where
they started out. They played music and
people shared words about the deceased.

“Then we just put her into the ocean,”
Farrington said. “It honestly felt so natural.
It didn’t feel weird or uncomfortable at all.
It felt like, why aren’t we all doing this?
When we put her out there, the flowers
stayed afloat. It was this moment where it
was really beautiful. People cried and they

hugged and they ate some food.”
Hand-crafted art urns

Farrington Mortuary offers creative and
elegant urns, thanks to a collaboration be-
tween Farrington and sculptural artist Jen-
nie Jieun Lee. The two met six years ago
when Lee was exhibiting at Farrington’s
then-boyfriend’s gallery. She said they
clicked and have stayed in touch.

Lee was immediately on board when
Farrington asked her to design urns.

“She really knocked it out of the park,”
Farrington said.

“They’re just very much her style and it
is awesome to see her style created into an
urn. I almost don’t like selling them be-
cause they’re just so beautiful — because I
want them.”

Lee, who has been featured in The New
York Times Style Magazine, has heard pur-
chasers use the urns as brightly painted,
free-form sculptures instead. Farrington
said she feels the urns show people they
have options that are beautiful.

“They can be this gorgeous work of art,”
said Farrington of the urns that come in
three sizes.

Easing the transition

Having been treated poorly by a funeral
home in her youth, Farrington is commit-
ted to ensuring her clients don’t feel that
way. She treats them like friends and fami-
ly.

“I’ve just seen the stress in people’s faces
and then when I meet with them, help them
and talk everything over, that stress just
gets out of their body and that is such a ful-
filling thing for me,” Farrington said.

“I take it really seriously. It’s a delicate
and intimate job and I just really appreciate
that I’m able to be of service and also have
my own career and company and be my
own boss. I feel very fortunate that I found
this.”

Going forward, Farrington said she’d
like to open a space that makes room for
positive death experiences. She’d like it to
include support groups for art classes, com-
edy shows, an art center that she could use
for funerals and community building.

“I want to be as far away as possible from
being a boring, stale, scary funeral home,”
Farrington said. “I want it to be nice and pret-
ty and attractive. People don’t have to be so
scared to go in there. I mean, death is never
pleasant, but it doesn’t have to be dire.” m

Farrington Mortuary
Lindsay Farrington

1505 Ninth Street, Suite 306,
Santa Monica
1-800-674-3659,
farringtonmortuary.com
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To Save or Not to Save

Venice Neighborhood Council continues fight for lifeguard tower

By Morgan Owen
Argonaut Associate Editor

obin Murez has been working dili-
Rﬁently for the last six months to

elp secure the fate of the Venice

Lifeguard Tower. To her, the Venice
Neighborhood Council and 1,375 people
who signed a petition, the tower is an
iconic piece of Venice Beach worth sav-
ing. Los Angeles County disagrees, deter-
mined to demolish it over concerns it has
reached its developmental life span.

In 2022, the LA County Department of
Beaches and Harbor successfully peti-
tioned the California Coastal Commission
for a de minimis waiver granting permis-
sion to demolish the tower section of the
Venice Lifeguard Station. The de minimis
waiver significantly streamlined the de-
molition process, leaving many longtime
Venice residents like Murez unaware of
the plan to demolish the tower.

After months of lobbying the city and
county to stop the demolition, the Venice
Neighborhood Council voted unanimous-
ly to ask the city attorney to submit a letter
to the California Coastal Commission to
invalidate the waiver. This is just the latest
of many ways advocates of the tower have
taken to stay the demolition.

In their petition, the Venice Neighbor-
hood Council argues that the Department
of Beaches and Harbor never had the right
to seek the waiver because they do not
own the building. It is owned by the city
of LA.

They also take issue with other sections
of the waiver, which inaccurately states
the tower was an addition to the property
and the county’s assertion it has reached
its “developmental life span.”

“Our concern regarding the coastal
commission’s waiver is that it not only
was issued based upon material false in-
formation, but that then created, and can
continue to create, a snowball effect
whereby numerous state, city and county
departments are completely misled and
therefore would make dangerous deci-
sions,” Murez said.

While the Venice Lifeguard Station is,
in the title, owned by the city, the county
has leased it for $1 per year since 1975.
From the LA County Department of
Beaches and Harbors’ perspective, it is re-
quired in that lease to conduct projects as
they see fit to maintain the property — de-
molition included.

Located at 2300 Ocean Walk, the Ven-
ice Lifeguard Tower was constructed in
1968 to house the administrative head-
quarters of LA’s Lifeguard Division.
When the Lifeguard Division merged with
other departments some years later, the
headquarters was moved farther down the
coast. The tower section has since fallen
into general disrepair with sections suc-
cumbing to dry rot.

The LA County Department of Beaches
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The Venice Lifeguard Station's current appearance is dilapidated, with
paint coming off the exterior and construction equipment surrounding the

building.

and Harbor still uses the ground floor por-
tion of the building as an active work site
but alleges the tower section is not struc-
turally safe. They concluded that demol-
ishing the tower would be the safest and
most cost-effective way to maintain the
property as a Beaches and Harbor substa-
tion.

This determination comes largely from
a 2014 study on the structural integrity of
the building that outlines what repairs and
upgrades the station would need to under-
go to become publicly accessible and
ADA compliant. Repair estimates range
from $450,000 to $3 million.

Proponents of saving the tower argue
that the building is not as structurally un-
sound as the county advertises and that the
cost to repair the tower is less than it
would be to demolish. Murez pointed to
numerous sections of the same 2014 as-
sessment where it states several times that
while dry rot was found, “there are no
structural deficiencies to the building.”

What’s more, advocates take issue with

the county’s statement that the tower has
reached its developmental life span, say-
ing that it could still be repaired and re-
purposed into a community center or life-
guard museum. Mickey Gallagher, a
retired lifeguard who served the Venice
Beach area for 42 years, came up with the
idea to use it as a lifeguard museum.

When Gallagher heard the Department
of Beaches and Harbor planned to demol-
ish the building, he was disappointed.
Gallagher had an office in the tower dur-
ing his tenure as a lifeguard and said he
believes the building still has decades of
use left. If the tower section as demol-
ished, Venice would lose a treasure, he
said.

“I know that it’ll never be rebuilt. 1
know the restrictions on the coast, and you
are never going to have another structure
like that,” Gallagher said. “So rather than
destroy it, why not put a little bit of TLC
and money in it and save it?”

In February, Murez said she was under
the impression that the demolition was be-

"l am committed
to preserving the
lifeguard tower as
a monument and
landmark in our
community.”
Traci Park

ing delayed based on a determination
made by the LA Department of Parks and
Recreation. On Jan. 5, Parks and Recre-
ation decided it required more public out-
reach before demolition and gave activists
until Aug. 5 to suggest alternative uses for
the space.

But Nicole Moordian from the LA
County Department of Beaches and Har-
bors laid to rest any doubts about the
county’s stance on the project.

“There is no stay on demolition. We’re
continuing internal communications so
we can get the further approvals we need
before we can tell the contractor to start
demolishing the tower. Any assertion that
(the Department of Beaches and Harbor
is) waiting to give activists time to give us
a plan is completely false,” Moordian
said.

Moordian did, however, concede that
the Department of Beaches and Harbors
still needs approval from the LA County
Department of Parks and Recreation and
the Board of Supervisors.

About repurposing the building, Moord-
ian disagreed.

“I know there has been some specula-
tion that the tower portion could be used
as a community center or for a lifeguard
museum ... right now, it’s not something
that would be appropriate to open to the
public. It would be like putting a museum
in the middle of a construction site,” she
said.

Some officials think differently. Lind-
say Horvath from the LA County Board of
Supervisors and LA City Councilmember
Traci Park support saving the Venice Life-
guard tower. Park said she understands the
financial and structural challenges of res-
toration but still wants to try and preserve
it.

“I am committed to preserving the life-
guard tower as a monument and landmark
in our community. As we continue with
this effort, I understand that the materials
utilized in building the tower, mainly
wood, need extensive maintenance to
guarantee its longevity. To that end, my
office is collaborating with our country
partners and multiple agencies to examine
sustainable, long-term solutions to pre-
serve the tower,” said Park through a
spokesperson. m
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Celebration & Solidarity

Black culture to be feted after weather delay

By Morgan Owen
Argonaut Associate Editor
elayed due to inclement weather,
D the Santa Monica Black Lives As-
sociation, in collaboration with
Downtown Santa Monica Inc., will take
over three blocks of the Third Street
Promenade on Saturday, March 11, for its
Celebration & Solidarity: Black History
Month Festival.

The festival’s goal is to give Santa
Monica a taste of Black culture in a fun,
welcoming environment. Kera Blades-
Snell, the co-founder and executive direc-
tor of the Santa Monica Black Lives As-
sociation, said she hopes this event will
become an annual affair for Downtown
Santa Monica.

“I had this idea of introducing culture
— Black culture in Santa Monica,”
Blades-Snell said.

“We don’t have any of that here, so I
wanted to showcase that and make it a fun
event... Black culture is rich with diver-
sity. There’s not just one genre of music,
there’s not one type of food. We have a
rich culture, and we want people to em-
brace that.”

Blades-Snell said businesses in Down-
town Santa Monica and the surrounding
area welcomed the event. The greatest
challenge they had, she said, was hesita-
tion from some of the property owners,
but those issues were quickly solved by
explaining the event’s mechanics.

The festival will be free to the public,
and attendees can expect to be immersed
in Black culture through live music, edu-
cational exhibitions, food, Black-owned
local vendors and more. Featured items on
the schedule of events are a celebrity pan-
el discussion on the impact of African
Americans in science and technology at 6
p.m. and live performances by Big Daddy,
Cruiser, Ronnie and Krayzie Bone.

“I’m most proud of bringing the com-
munity together and bringing out some
people, especially small Black businesses

Every month SMBLA hosts a Women Empéwermeht Luncheon

in Santa Monica that I didn’t even know
existed... I did not even realize there were
so many Black authors (in Santa Monica)
either. It’s overwhelming for me to see the
amount of things people are doing we
didn’t know existed,” Blades-Snell said.

All the vendors at the Black History
Month Festival will be Black-owned busi-
nesses. Although many vendors work out
of their homes, the festival will have some
brick-and-mortar businesses in atten-
dance, such as the restaurant Primitive
Vegan.

For food, Blades-Snell said that there
will not be any food vendors due to re-
strictions on the Third Street Promenade,
but some of the restaurants nearby have
partnered with SMBLA by adding Black

ENTERTAINMENT

ethnic items to their menus. For example,
1212 will feature shrimp and grits, and
Casa Marin will serve fried chicken and
fried fish tacos.

The Santa Monica Black Live Associa-
tion is a recent addition to the Santa Mon-
ica Community. Founded after the George
Floyd incident in 2020, SMBLA started as
a small organization meeting weekly on
how they advocate for the Black commu-
nity in Santa Monica. Then, two years
ago, the city of Santa Monica granted the
group $100,000 of seed money to start a
nonprofit organization.

Today, Blades-Snell said they “serve as
change agents and to promote equity and
inclusion within Santa Monica public
life.” SMBLA organizes job fairs, a
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monthly women’s empowerment mixer,
and hosts forums and festivals like the
Black History Month Festival to introduce
Black culture into Santa Monica.

“We just want everybody to come out
and experience the Black culture, not to be
afraid of it,” Blades-Snell said. “When a
lot of Black people are gathered, it’s not
violence — it’s about peace and love.” m

Celebration & Solidarity: Black
History Month Festival

WHEN: 4 to 10 p.m.

Saturday, March 11

WHERE: Third Street Promenade
COST: Free

INFO: smbla.org

Get great service &

great rates.

You know I'm always here with Good Neighbor service. But I'm also here
with surprisingly great rates for everyone. Call me for a quote to see how
much you can save. You might be surprised.

Like a good neighbor, State Farm is there.”

Tatiana Ruiz More, Agent
8705 Truxton Ave

Los Angeles, CA 90045

Office: 310-450-8833

tatiana @ coveredwithmore.com

o StateFarm’

MORE
Online!
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‘Little Piece of Heaven'’

Trumpeter Bria Skonberg overjoyed about BroadStage

By Christina Fuoco-Karasinski
Argonaut Executive Editor

rumpeter Bria Skonberg obsessed
Tover palm trees when she was

growing up in snowy British Co-
lumbia.

She’s looking forward to playing
BroadStage on Friday, March 10, to en-
joy the “little piece of heaven.”

“I joke that I’'m going to stay there,”
Skonberg said with a laugh. “I grew up
in British Columbia and I would dream
of the West Coast and palm trees. I want-
ed to move there, but I had more friends
and contacts in New York City who we
repushing me there.”

Skonberg’s performances link past and
present with inventive arrangement from
a traditional jazz repertoire, as well as
reinterpretations of contemporary clas-
sics and original compositions.

Her show and career have lately been
inspired by her now-2-year-old child.

“At home, we have hilarious and very
high action at this point,” she said. “I
have a deeper understanding of love that
I couldn’t relate to previously.

“All of that is coming through in the
shows. It’s a mixture of joy and release
and fun. That’s what makes art impor-
tant. I hope the concerts give them the
same sort of feelings as it does for me.”

Skonberg has been described by the
Wall Street Journal as “one of the most
versatile and imposing musicians of her
generation.” Other news outlets have
said she’s “arrived.”

Hailing from the small town of Chilli-
wack, British Columbia, Skonberg stud-
ied jazz and performance at Capilano
University in Vancouver while balancing
a full road schedule with two bands.

After graduating she traveled exten-
sively, performing in China, Japan and
throughout Europe as a featured artist.
When she wasn’t traveling, Skonberg
was honing her chops with Dal Richards,
Vancouver’s King of Swing.

Seeking new challenges, Skonberg
moved to New York City in September
2010. Upon arrival she jammed with
friends in Washington Square Park and
an hour into playing world renowned
trumpeter Wynton Marsalis stopped to
listen. He gave her a thumbs up.

The British Columbia native has
earned additional recognition with the
Jazz at Lincoln Center Swing Award and
Canada’s Juno Award for Best Vocal Jazz
Album.

Skonberg has performed the music of
Aretha Franklin alongside Michelle Wil-
liams of Destiny’s Child, played with U2
at the Apollo, sat in with the Dave Mat-
thews band, was a featured guest with
Jon Batiste and performed the Star-Span-
gled Banner at Madison Square Garden
for a New York Rangers game.

The show with U2 was at the Apollo
Theater in front of 3,000 people. Skon-
berg was part of an encore set that fea-
tured U2’s hit “Angel of Harlem.”

“Those sorts of moment are really
pinch-me moments,” Skonberg said. “I
don’t think as an artist I ever feel ‘ar-
rived,’ but it makes me feel extra encour-
aged to keep going.

“We work every day, and some magi-
cal moment happens, and you just think,
‘Yay. It was worth it.””

She recently returned from New Or-
leans, where she recorded a new album.
Skonberg enjoyed the romance of The
Big Easy along with a bit of Mardi Gras.
The collection is expected to be released
in about a year.

Later this year, Skonberg will be part
of “Let’s Misbehave: The Songs of Cole
Porter” with Tony DeSare and tap danc-
er/vocalist John Manzari.

In mid-April, she’ll celebrate the fifth
anniversary of the New York Hot Jazz
Camp, which she co-founded. It’s a
weeklong workshop for adults based on
traditional, New Orleans-style jazz in
New York (nyjazzcamp.com).

“It’s our first one back in person since
COVID,” she said.

“It’ll be fun. It’s a big undertaking. I
really became passionate about perform-
ing, especially jazz music, through my
own experience at music camps. A lot of
people are comeback players, who played
in high school or dabbled throughout
their life. They want a place and people
to play with. It’s just a wonderfully heal-
ing, silly fun time where you make
friends you’ll keep around for a long
time.”

At BroadStage, Skonberg will be ac-
companied by her New York City-based
band, with whom she tours often.

“There will be some participation,” she
said. “We’ll have stories and a little bit of
everything. I like such a variety of things.
It’s hard for me to describe. There’s a
little something for everyone.

“The show is just a real joyous, cathar-
tic experience. I have an incredible band
of friends. Fans can expect to sing along.
They’ve been warned.” m

Bria Skonberg
WHEN: 7:30 p.m. Friday, March 10
WHERE: BroadStage, 1310 11th Street, Santa Monica
COST: Tickets start at $45
INFO: 310-434-4200, broadstage.org

ENTERTAINMENT
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Trumpeter Bria Skonberg calls her shows a “real joyous, cathartic
experience.”

SMOKED FISH FRIDAYS
FISH SMOKED ON
WEDNESDAYS,
AVAILABLE BY FRIDAY

Assortment of fish, prices will vary.
Ora King Salmon included
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11:30 to 7:30 market hours
CLOSED MONDAYS

12604 Washington Blvd,
Los Angeles, CA 90066

tHfmraw.com

(424) 289-8144

Sold on a first come, first serve basis.
While supplies last.
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Art & Soul of Santa Monica

By Christina Fuoco-Karasinski
ergamot’s 22-plus galleries honored its artists with Art & Soul of Santa Monica.
B It featured openings, live shows, performances, curator-led walk throughs and
receptions. The event also introduced Photo Forward. Guests enjoyed cocktails
in congruence with Frieze Los Angeles. Photographer Chris Mortenson was there to
capture the event. m

Guests pile into Berman Art Projects to see the show “Focus on Woman in
A photograph by artist Alia Malley from her work “Captains of the Dead Sea.” Photography.”

113340

Artist Moeko Maeda performs during the last night of her three-day stint at SpeedyGIIery.
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Photographer Tania Franco poses for a portrait during the opening reception of
her solo exhibition at Rose Gallery.

Peter Fetterman Gallery presented black-and-white prints.

Mark Zubrovich poses next to one of his pieces. Nicole Blaine warms up the crowd at the Crow.
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‘Living is Giving'’

Mix Master Mike cherishes his work, charities

By Christina Fuoco-Karasinski
Argonaut Executive Editor

ix Master Mike has accom-
plished a lot in his 52 years.
The San Francisco-born turn-

tablist worked with the Beastie Boys on
“Hello Nasty,” “To the 5 Boroughs” and
“Hot Sauce Committee Part Two.” In
2019, Mix Master Mike joined Cypress
Hill, and he’s releasing a solo effort, “Beat
Odyssey 2020,” on Aug. 28.

He’s proud of his lengthy accomplish-
ments and many accolades, but he contin-
ues to move forward and try to outdo what
he’s done.

“It’s just become, at this point, such a
wormhole of memories,” he said. “My
fanbase reaches out to me and reminds me
of the things I’ve accomplished. A lot of
these things I don’t recall. I'm like, ‘Oh
(expletive). I did that?*”

He’ll bring the music side of his career
to The Venice West on Saturday, March
18, for a show that crisscrosses genres.

“You can expect just vibes — aggres-
sive vibes, party vibes, everything rolled
into one concoction,” said Mix Master

ENTERTAINMENT
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Mix Master Mike, who was a turntablist for the Beastie Boys, is writing his
autobiography.

Mike, born Michael Schwartz. “If you see
me perform live, it’s kind of unpredict-
able. Depending on the mood and the set-
ting, I may apply a whole new style. Noth-

WITH US.
LOCALS - WAIVED FACILITY FEES

LOCALS ONLY RATE

Promo Code: SLEEPOVER

1697 Pacific Ave, Venice, CA 90291

STAY AND PLAY

BOOK ONLINE USING OUR

/w?‘ erwin.cont
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ing is set. Expect the unexpected.”

Perhaps closest to his heart, though, is
his charity work. He’s big on using his
platform and experiences to help others.
His nonprofits of choice are the Michael J.
Fox Foundation for Parkinson’s Research,
Vogel Alcove in Dallas and Operation
Smile.

He and his Super Soul Band — with
Steve Jordan and Ray Parker Jr. — host an
annual fundraising show for Michael J.
Fox Foundation for Parkinson’s Research.

Vogel Alcove is a nonprofit with the
mission of helping young children over-
come the lasting and traumatic effects of
homelessness.

“It’s a facility that helps the less fortu-
nate when it comes to kids and parents
who are having trouble with homelessness
and substance abuse,” he said. “It’s one of
my favorite charities.”

Virginia-based Operation Smile pro-
vides free surgery for children with a cleft
lip or cleft palate and no access to care.

“For me, living is giving,” Mix Master
Mike said. “I’'m a man of faith as well.
Why not use my platform to help others?
It’s what makes me sleep well at night.
I’m just helping the world be a better
place.”

He said he looks back on his career and
isn’t sure how he’s been so successful.

“I don’t know if it’s divine intervention
or what,” he said.

“I feel chosen by a higher power to do
what I do. I don’t mean only as a com-
poser but a philanthropist.”

He hits up his “rich friends” who have
“10 lifetimes full of money” to help sup-
port his chosen charities. He’s just trying
to do the right thing.

“I have so much information built up,
so much information and knowledge from
over the years that I can give advice on
what to do and what not to do,” he said.

“I’ve accomplished most of my dreams,
but right now the focus is on my charities
and just giving back. What I do with mu-
sic, I could do in my sleep. It’s become
part of me. It’s just what I do. Whatever I
think and aim for will come to me, if I re-
ally want it. Who knows what’s next?
Maybe I'll be the first man on the moon to
scratch. Who knows. I’ve done a lot.”

Still, he’s looking forward to the release
of several projects. He just remixed two
War songs — “The World is a Ghetto” and
“Slippin’ into Darkness” — for its 50th
anniversary album.

“I’m bringing their vibe into the new
era of sound and music,” he said. “It was
amazing when they presented it to me. In
a way, | was terrified. Those songs are so
special to me that there was a lot of pres-
sure, as far as keeping that same vibe. I
was able to do that in my own way and
I’'m so happy with the way they came out.
I can’t wait for the world to hear it.”

The forthcoming “Opus X album was re-
corded with his drummer father, whom he
met when he was 30. His dad was a drummer
in the ’60s in the Bay area.

“He used to perform at the Black Panther
rallies,” he said. “He was the only Eastern
European white Caucasian male in an all-
Black funk band. He’s amazing.

“He’s playing most of the drums on this
new album. It came out awesome. We made
it during the pandemic. It was an amazing ex-
perience. At the time, he needed a kidney
transplant. We were looking for donors and
we actually found one at the end of the ses-
sion. It was really heavy.”

Mix Master Mike said he had to gently per-
suade his father to participate in the album.

“We needed to make this album before
anything happened,” said Mix Master Mike,
who is writing an autobiography. “Luckily, he
got his kidney. Two years later, he’s still go-
ing.

“My dad plays like John Bonham (of Led
Zeppelin). There’s a little Led Zeppelin vibe
on this album. That was a pretty amazing
achievement, considering the circumstances.
Things were looking grim on all angles —
my dad’s heath condition, COVID. But it
brought out the best in me. It’s one of my best
works of art.” m

Mix Master Mike
WHEN: 8 p.m. Saturday, March 18
WHERE: The Venice West, 1717 Lincoln Boulevard, Venice
COST: Tickets start at $29.50
INFO: thevenicewest.com




HOME OF THE HAPPY DEAL

Tom ©__Dana
CORTE

CorteWright.com 310.578.7777

A ERAMATILLA REALTY

- 225CULVER BLVD.
ER_A PLAYA DELREY

Broker Assoc. &
BRE#01438943 /&3

Manager
BRE#01323411

WESTCHESTER INVESTMENT

Great opportunity to buy in booming Westchester.
This spacious 3-bedroom classic Spanish Colonial
with stylish circular driveway, traditional stucco
exterior, barrel-tile roof, and drought-resistant
landscaping is perched on a quiet cul-de-sac lot .
While this property is in need of attention, it offers
plenty of reasons to invest. Its spacious, promising
interior of wood beam ceilings, decorative Spanish
tile flooring, interior accent windows, and graceful
archways is waiting to become the ideal open floor
plan. Adjacent to the living space is a spacious kitchen with ample cabinetry and potential. Steps from the great room are a
formal dining room and a relaxed den with a wall of thoughtful built-ins. The primary en suite offers two closets. Bonus points
for the exceptional amount of storage space throughout and proximity to the best of Silicon Beach.

Offered at $1,295,000
Stephanie Younger
COMPASS
310-499-2020

STAY IN THE LOOP!
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FOLLOW US @ArgonautNews for breaking
stories and bonus content posted during the week

g

“Call Rebecca Bermudezat 310-574-7655

Is Spring Really the Best Time to Sell a House?

We're in the middle of winter right now, but
interest rates are going down a bit, leaving sellers
wondering when the best time to put their home
on the market might be.

During the height of the pandemic, typical
seasonal patterns disappeared from the housing
market because the demand was so high that any
time was an excellent time to put your home on
the market.

The market has stabilized and cooled a bit, so
timing has to become a consideration again.

Overall, research and data show us that you will
probably get the best outcomes if you sell your
home during the late spring and early summer. You
can earn thousands of dollars more on selling your
home if you wait until the peak months—May,
June, and July.

The slowest for home sales, according to a report
from ATTOM Data Solutions in 2022, were October
and December which we'll discuss more below.

What'’s the Best Month for Sellers?

As mentioned, late spring is the best time to sell
homes historically, and in that time period, May is
the best month. According to ATTOM’s research on
the sale of single-family homes and condos over
the past decade, if you sell your house in May, you

might net a seller premium of 12.6%. A seller’s
premium is defined as the amount that’s above the
market value of a home.

Going in order, the months you might earn the
most on your home are May, June, July, and April.
During these four months, there were almost 17
million transactions to purchase, according to
ATTOM.

June isn't too far ahead of July for the second-place
spot, seeing a 10.7% seller’s premium. According
to the ATTOM data, it was 10% for July.

In March and April, returns were 8.9% and 9.2%.

Once you get to September, based on this data,
the seller premiums start to diminish, dropping to
7.9%.

If you're on the other side of the transaction and
hoping to buy a home, you might consider getting
a jumpstart before those prime selling months.
They're the worst for buyers in terms of inventory
and pricing.

The Impact of Seasonality

Every region experiences seasonality to an extent,
but it can be more or less impactful depending on
where you are throughout the country.

In places like the South and West, temperatures are

more moderate, so there's less of a gap between
the peak and the slow seasons, according to the
National Association of Realtors.

In the Midwest and Northeast, where there’s more
variance in seasonal weather patterns, there’s also
more of a disparity between home sales patterns.

Whr Are Spring and Summer Best for
Sellers?

[fyou list your home in the spring or summer,

the weather is good, and that can be especially
relevant if you live somewhere that gets a lot of
cold weather. Peaple are more eager to look at
properties during these warm weather months
because the days are longer, so the more exposure
you get on a listing, the greater the chances of
selling it.

Families also tend to look in the spring and
summer to get into a new home before starting
new school year.

If you're considering buying a house in the spring
or summer, now’s the time to go ahead and get
your finances in order, including a preapproval for
a mortgage.

The Slow Times

The declines in seller’s premiums start in

September, typically when families with kids have
already found and moved into a home. The start
of the holiday season comes shortly after that, so
people put off homebuying, and it's not necessarily
a priority.

Plus, it's cold, and the days are shorter, so people
are less motivated to get out and look at properties.

Based on that, you might think January would

be the worst month to sell, but data shows it’s
October, with a 5.2% seller premium, according to
ATTOM.

If we slip into a recession, it could mean that the
historical trends of the real estate market are no
longer relevant. If the economy contracts, people
are less likely to want to make a big purchase. Even
sellers might not necessarily want to deal with
closing costs and commissions, so they could wait
until the economy stabilizes.

Real estate is also incredibly localized, so while
these might be general trends, you should talk to
an expert in your area because they might have a
different insight.

THIS WEEK’S CONTRIBUTION CAME FROM:

ASHLEY SUTPHIN
REALITY TIMES
realtytimes.com
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A YOUNGER HOME
CIARINOTICED!
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900 OLYMPIC BOULEVARD, UNIT 51A 265 REDLANDS STREET
3 Bed | 4 Bath | $8,990,000 5 Bed | 4 Bath | $3,295,000

".
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6111 W. 76th STREET
4 Bed | 2 Bath | $1,495,000

= e e 2 pend =

6383 NANCY STREET 5607 W. TTth STREET 402 BROOKS AVENUE 7331 W. 87th STREET
4 Bed | 3 Bath | $1,499,000 3 Bed | 3 Bath | $1,295,000 3 Bed | 3 Bath | $2,995,000 4 Bed | 3 Bath | $1,550,000

Stephanie Younger Group Stephanie

310.499.2020 | DRE 01365696 Younger COMPASS

stephanieyounger.com | @stephanieyoungergroup Group

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omis-
sions, changes in price, condition, sale, or withdraw without notice. To reach the Compass main office call 310.230.5478.
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WESTSIDE HAPPENINGS

Have an event for the calendar? Send
it to christina@timeslocalmedia.com

Flair Cares Food Drive
THROUGH MARCH 31

Flair Cleaners is hosting its eighth
annual Flair Cares Food Drive, Hang
Up Hunger, benefiting the Salvation
Army Santa Monica food pantry. Flair
Cleaners is matching donations up to
250 pounds of food donated by
customers. Everyone who donates
unopened, canned or boxed food will
receive a 50% off dry cleaning cou-
pon.
Flair Cleaners, 720 Montana Av-
enue, Santa Monica, flaircleaners.
com

Courtney Murphy: “Sonata”
THROUGH MARCH 25

Skidmore Contemporary Art hosts
Courtney Murphy’s third one-person
exhibition at the gallery titled “So-
nata.” Murphy earned her BA from
University of California Davis in
2005, and her MFA from the New York
Academy of Figurative Art in 2008.
Skidmore Contemporary Art, Berga-
mot Station Arts Center, 2525 Michi-
gan Avenue, Suite B4, Santa Monia,
free admission, various times,
310-828-5070, skidmorecontempo-
raryart.com

“Picasso at the Lapin Agile”
THROUGH APRIL 2

Steve Martin’s long-running Off
Broadway absurdist comedy places
Albert Einstein and Pablo Picasso in a
Parisian cafe in 1904, just before the
renowned scientist transformed
physics with his theory of relativity
and the celebrated painter set the art
world afire with cubism.
Ruskin Group Theatre, 3000 Airport
Avenue, Santa Monica, tickets start
at $20, various times, ruskingroup-
theatre.com

“Les Miserables”
MARCH 9 TO MARCH 12

Culver City High School’s Academy
of Visual & Performing Arts stages
“Les Miserables,” which follows the
story of Jean Valjean (played by
Timothy Francuz), a peasant who was
imprisoned after stealing a loaf of
bread for his sister’s starving child.
When he’s released, the story begins.
Robert Frost Auditorium at CCHS,
4401 Elenda Street, Culver City, $5
to $15, various times, avpa.org/
lesmis

Silent Disco, Loud Moves
MARCH 10

Grab a pair of glowing headphones
and party it up on Third Street Prom-
enade. The silent disco DJs curate
three channels with playlists to suit
every vibe.
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Intro to Yacht Racing is scheduled for Marina del Rey on March 18. There,
prospective competitors can learn a little about the sport without the

expense.

Third Street Promenade, 1300 block
of Third Street Promenade, Santa
Monica, free, 6 to 9 p.m., down-
townsm.com

Louis Van Taylor Group
MARCH 10

Renowned saxophonist Louis Van
Taylor leads his hard-swinging band of
talented virtuosos in a concert that
mixes traditional jazz with blues,
Brazilian, Afro-Caribbean and funk.
SMC Performing Arts Center’s
Music Hall, 1310 11th Street, Santa
Monica, $10, 7 p.m., 310-434-3005,
smc.edu/tickets

Bria Skonberg
MARCH 10

Making her BroadStage debut,
trumpeter/ vocalist Bria Skonberg
links past and present with inventive
arrangements from the traditional jazz
repertoire, reinterpretations of contem-
porary classics and original composi-
tions.
BroadStage, Santa Monica College,
1310 11th Street, Santa Monica,
tickets start at $45, 7:30 p.m.,
broadstage.org

Delicate Steve
MARCH 10
Known as Delicate Steve, Steve

Marion has spent the last decade
recording with Paul Simon, being
sampled by Kanye West, touring with
the Black Keys and recording albums
of instrumental music.

The Venice West, 1717 Lincoln
Boulevard, Venice, $15, 8 p.m.,
thevenicewest.com

Drunk Theatre
MARCH 10, MARCH 17

A comedian takes five shots of
whiskey in a row and tries to perform
an improvised play with five sober
comedians. Drunk Theatre is entirely
improvised and unpredictable. Limited
seating and space are available.
Santa Monica Playhouse, 1211
Fourth Street, Santa Monica, tickets
start at $17, 9 p.m., eventbrite.com,
drunktheatrecompany.com

DJ Demo
MARCH 10

Start those weekend vibes buzzing
with hot tunes by a roster of rotating
DJs at Tavern on Main. This is a
21-and-older event with no cover
charge.
Tavern on Main, 2907 Main Street,
Santa Monica, free, 9 to 10:30 p.m.,
tavernonmainsm.com

Absolute Mosaic Spring Art Show

MARCH 11

Absolute Mosaic Spring Art Show
features the works of Carol Davis.
Mishkon Tephilo, 206 Main Street,
Venice, free admission, 7 to 9 p.m.,
absolutemosaics.com

Chiddy Bang
MARCH 11

Hailing from Philadelphia, Chidera
“Proto” Anamege fuses hip-hop and
alternative using samples from artists
such as Ellie Goulding, Radiohead,
Sufjan Stevens, Passion Pit, MGMT,
Matt and Kim and Yelle.
The Venice West, 1717 Lincoln
Boulevard, Venice, $24, 10:30 p.m.,
thevenicewest.com

Virginia Avenue Park/Pico Boule-
vard Farmers Market
MARCH 11

The family market in the heart of the
Pico neighborhood’s Virginia Avenue
Park. The market features field-fresh
produce, hundreds of kinds of veg-
etables, brilliant cut flowers, breads,
cheeses, delicious foods and live
music.
Virginia Avenue Park, 2200 Virginia
Avenue, Santa Monica, free, 310-
458-8688, smgov.net

“Fixing Food”
MARCH 15

“Fixing Food” tells stories of people
who are working to lower the carbon
footprint with impactful new ways to
gather and prepare required food,
looking at five important areas where
changes can be made — farming in the
ocean and the air, finding new food
sources, learning from Indigenous
agriculture and rescuing the food in
possession. The panelists are Pyet
DeSpain, private chef; Aly Moore of
Bugible and Chapul Farms; and
moderator Sarah Spitz, UC master
gardener. Registration required.
Aero Theater, 1328 Montana Av-
enue, Santa Monica, free, 7 p.m.,
https://bit.ly/FixingFoodSM

Intro to Yacht Racing
MARCH 18

This one-day event allows people to
try yacht racing without being a
member of a yacht club or committing
to extensive, expensive sailing lessons.
Participants will learn the basics of
how to be a crew member. No experi-
ence necessary; people with sailing
experience are also welcome. After the
event, those interested in racing this
season can get help joining a racing
crew. Registrants will receive details a
few days prior to event. Open to those
18 and older.
Marina del Rey, $30, 8:30 a.m. to 4
p.m., meetup.com/intro-to-yacht-
racing
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PROFESSIONHAL
SERVICES
DIRECTORY

ATTORNEY

CRIMINAL ATTORNEY

Law Offices of J. Jeffrey Morris, Esq.
310-430-1461

FREE
GCONSULTATIONS

All Felonies, Misdemeanors,
DUT’s, Abuse Claims.
\l- ; ,‘ All Courthouses throughout So. California

i 2
35 years Defense Experience; Exceptional Record of Results

11845 W. Olympic Blvd, Suite 1000,
Los Angeles, CA 90064

DERMATOLOGY

BeacH CiTies DermATOLOGY MEDICAL GENTER

www.beachcitiesderm.com
Culver City
(310) 204-3376
3831 HUgheS AVe., SUIte 504'8 4 William J. Wickwire, M.D.

T Certified, American Board
Redondo Beach X of Dermatology

(310) 798-1515
520 N. Prospect Ave., Suite 302

Seal Beach Nea. M. Ammagr, M.D.

(562) 431-8554 Certified, American Board

500 Pacific Coast Hwy., Suite 512 b | Bringing you the best eats, ShOpS,
l—"; J E =) Saturday and Evening __ R R
= sights and news of the Westside

Appointments Available

PROVIDER FOR MOST PPOS

We Specialize In

* Concierge Home Visits

* Diagnostic Hearing Evaluations
* Hearing Aid Fitting & Service

* Lyric- Invisible Hearing Aids

* Wax Removal

* Musician Ear Plugs

_. Dr. Robin Mock .
IR o Sleep, Swim, Surf Ear Plugs

Care at Your Convenience
A Home Visits B In Office Visits
Tel: 310-906-4447
13101 Washington Blvd, Ste 115 - Los Angeles, CA 90066

robin@conciergehearinggroup.com
conciergehearinggroup.com
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(lassifieds / Legals

DEADLINE:
Monday at 11am for Thursdays

CALLANN:
626-584-1500 ext 100 or

EMAIL:
ann@argonautnews.com

FIC. BUS. NAMES

FICTITIOUS BUSINESS
NAME STATEMENT
FILE NO. 2023031078

The following person(s)
is (are) doing business
as: 6FT CLUB. 3415
S. Sepulveda Blvd.
Suite 1100 Culver City,
CA 90034. COUNTY:
Los Angeles. Articles
of Incorporation or Or-

ganization Number:
201628810045. REG-
ISTERED OWNER(S)

A1 Imports LLC, 3415
S Sepulveda Blvd Suite
1100 Culver City, CA
90034. State of Incor-
poration or LLC: Cali-
fornia. THIS BUSINESS
IS CONDUCTED BY a
Limited Liability Compa-
ny. The date registrant
commenced to transact
business under the fic-
titious business name
or names listed above
on: 10/2016. | declare
that all information in
this statement is true
and correct. (A regis-
trant who declares as
true any material mat-
ter pursuant to Section
17913 of the Business
and Professions Code
that the registrant know
to be false is guilty of
a misdemeanor pun-
ishable by a fine not to
exceed one thousand
dollars ($1,000)). REG-
ISTRANT/CORP/LLC
NAME: Alberto Coimbra.
TITLE: CEO, Corp or
LLC Name: A1 Imports
LLC. This statement
was filed with the LA
County Clerk on: Febru-
ary 09, 2023. NOTICE
— in accordance with
subdivision (a) of Sec-
tion 17920, a Fictitious
Name statement gener-
ally expires at the end of
five years from the date
on which it was filed in
the office of the county
clerk, except, as pro-
vided in subdivision (b)
of Section 17920, where
it expires 40 days after
any change in the facts
set forth in the state-
ment pursuant to Sec-
tion 17913 other than a
change in the residence
address of a registered
owner. a new Fictitious
Business Name state-
ment must be filed be-
fore the expiration. The
filing of this statement
does not of itself autho-
rize the use in this state
of a fictitious business
name in violation of the

rights of another under
federal, state, or com-
mon law (see Section
14411 et seq., Business
and Professions code).

Published: The Argo-

naut News 02/23/23,
03/02/23, 03/09/23,
03/16/23

FICTITIOUS BUSINESS
NAME STATEMENT
FILE NO. 20230355539
The following person(s)
is (are) doing business
as: MADAM WATER.
825 S Hill St Unit 4310
Los Angeles, CA90014.
COUNTY: Los Angeles.
Articles of Incorporation
or Organization Number:

202354711356. REG-
ISTERED OWNER(S)
Madam Water Spirits

LLC, 825 S Hill St Unit
4310 Los Angeles, CA
90014. State of Incor-
poration or LLC: Cali-
fornia. THIS BUSINESS
IS CONDUCTED BY a
Limited Liability Compa-
ny. The date registrant
commenced to transact
business under the fic-
titious business name
or names listed above
on: 02/2023. | declare
that all information in
this statement is true
and correct. (A regis-
trant who declares as
true any material mat-
ter pursuant to Section
17913 of the Business
and Professions Code
that the registrant know
to be false is guilty of
a misdemeanor pun-
ishable by a fine not to
exceed one thousand
dollars ($1,000)). REG-
ISTRANT/CORP/LLC
NAME: Yuxuan Yang.
TITLE: CEO, Corp or
LLC Name: Madam
Water Spirits LLC. This
statement was filed with
the LA County Clerk on:
February 15, 2023. NO-
TICE — in accordance
with subdivision (a) of
Section 17920, a Ficti-
tious Name statement
generally expires at the
end of five years from
the date on which it was
filed in the office of the
county clerk, except, as
provided in subdivision
(b) of Section 17920,
where it expires 40
days after any change
in the facts set forth in
the statement pursu-
ant to Section 17913
other than a change in
the residence address
of a registered owner. a
new Fictitious Business
Name statement must
be filed before the expi-
ration. The filing of this
statement does not of
itself authorize the use
in this state of a ficti-
tious business name in
violation of the rights of
another under federal,
state, or common law
(see Section 14411 et
seq., Business and Pro-
fessions code).

Published: The Argo-
naut News 02/23/23,

03/02/23,
03/16/23

03/09/23,

FICTITIOUS BUSINESS
NAME STATEMENT
FILE NO. 2023025127

The following person(s)
is (are) doing busi-
ness as: MIS INSUR-
ANCE AGENCY. 5901
W Century Blvd. Suite
750 Los Angeles, CA
90045. COUNTY: Los
Angeles. REGISTERED
OWNER(S) Marayag
Enterprises, Inc, 13428
Maxella Ave #882 Ma-
rina del Rey, CA 90292.
State of Incorporation
or LLC: California. THIS
BUSINESS IS CON-
DUCTED BY a Corpora-
tion. The date registrant
commenced to transact
business under the fic-
titious business name
or names listed above
on: 01/2023. | declare
that all information in
this statement is true
and correct. (A regis-
trant who declares as
true any material mat-
ter pursuant to Section
17913 of the Business
and Professions Code
that the registrant know
to be false is guilty of
a misdemeanor pun-
ishable by a fine not to
exceed one thousand
dollars ($1,000)). REG-
ISTRANT/CORP/LLC
NAME: Rodryan Ma-
rayag. TITLE: President,
Corp or LLC Name: Ma-
rayag Enterprises, Inc.
This statement was filed
with the LA County Clerk
on: February 2, 2023.
NOTICE - in accor-
dance with subdivision
(a) of Section 17920, a
Fictitious Name state-
ment generally expires
at the end of five years
from the date on which
it was filed in the of-
fice of the county clerk,
except, as provided in
subdivision (b) of Sec-
tion 17920, where it
expires 40 days after
any change in the facts
set forth in the state-
ment pursuant to Sec-
tion 17913 other than a
change in the residence
address of a registered
owner. a new Fictitious
Business Name state-
ment must be filed be-
fore the expiration. The
filing of this statement
does not of itself autho-
rize the use in this state
of a fictitious business
name in violation of the
rights of another under
federal, state, or com-
mon law (see Section
14411 et seq., Business
and Professions code).

Published: The Argo-
naut News 02/23/23,
03/02/23, 03/09/23,
03/16/23

FICTITIOUS BUSINESS
NAME STATEMENT
FILE NO. 2023032266

The following person(s)
is (are) doing busi-

ness  as: FOURTH
SOURCED. 1501 W
94th Pl Los Angeles,
CA 90047. COUNTY:
Los Angeles. REGIS-
TERED OWNER(S)
Fourth Sourced LLC,
1501 W 94th PI Los An-
geles, CA 90047. State
of Incorporation or LLC:
California. THIS BUSI-
NESS IS CONDUCTED
BY a Limited Liability
Company. The date reg-
istrant commenced to
transact business under
the fictitious business
name or names listed
above on: N/A. | declare
that all information in
this statement is true
and correct. (A regis-
trant who declares as
true any material mat-
ter pursuant to Section
17913 of the Business
and Professions Code
that the registrant know
to be false is guilty of
a misdemeanor pun-
ishable by a fine not to
exceed one thousand
dollars ($1,000)). REG-
ISTRANT/CORP/LLC
NAME: Sterling Lock-
hart Augusta IV. TITLE:

CEO, Corp or LLC
Name: Fourth Sourced
LLC. This statement

was filed with the LA
County Clerk on: Febru-
ary 10, 2023. NOTICE
— in accordance with
subdivision (a) of Sec-
tion 17920, a Fictitious
Name statement gener-
ally expires at the end of
five years from the date
on which it was filed in
the office of the county
clerk, except, as pro-
vided in subdivision (b)
of Section 17920, where
it expires 40 days after
any change in the facts
set forth in the state-
ment pursuant to Sec-
tion 17913 other than a
change in the residence
address of a registered
owner. a new Fictitious
Business Name state-
ment must be filed be-
fore the expiration. The
filing of this statement
does not of itself autho-
rize the use in this state
of a fictitious business
name in violation of the
rights of another under
federal, state, or com-
mon law (see Section
14411 et seq., Business
and Professions code).

Published: The Argo-
naut News 02/16/23,
02/23/23, 03/02/23,
03/09/23

FICTITIOUS BUSINESS
NAME STATEMENT
FILE NO. 2023028470
The following person(s)
is (are) doing business
as: Asterum, Asterum
Software. 5157 Car-
fax Ave Lakewood, CA,
90713.

COUNTY: Los Ange-
les. REGISTERED
OWNER(S) Patrick
Rose, 5157 Carfax Ave
Lakewood, CA, 90713.
THIS BUSINESS IS

CONDUCTED BY an
Individual. The date reg-
istrant commenced to
transact business under
the fictitious business
name or names listed
above on: 01/2023. |
declare that all informa-
tion in this statement is
true and correct. (A reg-
istrant who declares as
true any material mat-
ter pursuant to Section
17913 of the Business
and Professions Code
that the registrant know
to be false is guilty of
a misdemeanor pun-
ishable by a fine not to
exceed one thousand
dollars ($1,000)). REG-

ISTRANT/CORP/LLC
NAME: Patrick Rose.
TITLE: Owner. This

statement was filed with
the LA County Clerk on:
February 7, 2023. NO-
TICE - in accordance
with subdivision (a) of
Section 17920, a Ficti-
tious Name statement
generally expires at the
end of five years from
the date on which it was
filed in the office of the
county clerk, except, as
provided in subdivision
(b) of Section 17920,
where it expires 40
days after any change
in the facts set forth in
the statement pursu-
ant to Section 17913
other than a change in
the residence address
of a registered owner. a
new Fictitious Business
Name statement must
be filed before the expi-
ration. The filing of this
statement does not of
itself authorize the use
in this state of a ficti-
tious business name in
violation of the rights of
another under federal,
state, or common law
(see Section 14411 et
seq., Business and Pro-
fessions code).

Published: The Argo-
naut News 02/16/23,
02/23/23, 03/02/23,
03/09/23

FICTITIOUS BUSINESS
NAME STATEMENT
FILE NO. 2023022401

The following person(s)
is (are) doing business
as: AWJ PLATINUM
PR. 8726 S. Sepul-
veda Blvd. Ste D
#4232 Los Angeles,
CA 90045. COUNTY:
Los Angeles. REGIS-
TERED OWNER(S)
Belinda Foster, 8726 S.
Sepulveda Blvd. Ste D
#4232 Los Angeles, CA
90045. THIS BUSINESS
IS CONDUCTED BY an
Individual. The date reg-
istrant commenced to
transact business under
the fictitious business
name or names listed
above on: 09/2004. |
declare that all informa-
tion in this statement is
true and correct. (A reg-
istrant who declares as
true any material mat-
ter pursuant to Section

17913 of the Business
and Professions Code
that the registrant know
to be false is guilty of
a misdemeanor pun-
ishable by a fine not to
exceed one thousand
dollars ($1,000)). REG-
ISTRANT/CORP/LLC
NAME: Belinda Foster.
TITLE: Owner. This
statement was filed with
the LA County Clerk on:
January 31, 2023. NO-
TICE - in accordance
with subdivision (a) of
Section 17920, a Ficti-
tious Name statement
generally expires at the
end of five years from
the date on which it was
filed in the office of the
county clerk, except, as
provided in subdivision
(b) of Section 17920,
where it expires 40
days after any change
in the facts set forth in
the statement pursu-
ant to Section 17913
other than a change in
the residence address
of a registered owner. a
new Fictitious Business
Name statement must
be filed before the expi-
ration. The filing of this
statement does not of
itself authorize the use
in this state of a ficti-
tious business name in
violation of the rights of
another under federal,
state, or common law
(see Section 14411 et
seq., Business and Pro-
fessions code).

Published: The Argo-
naut News 02/16/23,
02/23/23, 03/02/23,
03/09/23

FICTITIOUS BUSINESS
NAME STATEMENT
FILE NO. 2023028793

The following person(s)
is (are) doing busi-
ness as: NUHAUS.
9454 Wilshire Bilvd.
#100 Beverly Hills, CA
90212. COUNTY: Los
Angeles. REGISTERED
OWNER(S) Olga Trayni-
na Crawford, 21540 En-
cina Rd. Topanga, CA
90290. THIS BUSINESS
IS CONDUCTED BY
an Individual. The date
registrant commenced
to transact business
under the fictitious busi-
ness name or names
listed above on: N/A. |
declare that all informa-
tion in this statement is
true and correct. (A reg-
istrant who declares as
true any material mat-
ter pursuant to Section
17913 of the Business
and Professions Code
that the registrant know
to be false is guilty of
a misdemeanor pun-
ishable by a fine not to
exceed one thousand
dollars ($1,000)). REG-
ISTRANT/CORP/LLC
NAME: Olga Trayni-
na Crawford. TITLE:
Owner. This statement
was filed with the LA
County Clerk on: Febru-
ary 08, 2023. NOTICE

— in accordance with
subdivision (a) of Sec-
tion 17920, a Fictitious
Name statement gener-
ally expires at the end of
five years from the date
on which it was filed in
the office of the county
clerk, except, as pro-
vided in subdivision (b)
of Section 17920, where
it expires 40 days after
any change in the facts
set forth in the state-
ment pursuant to Sec-
tion 17913 other than a
change in the residence
address of a registered
owner. a new Fictitious
Business Name state-
ment must be filed be-
fore the expiration. The
filing of this statement
does not of itself autho-
rize the use in this state
of a fictitious business
name in violation of the
rights of another under
federal, state, or com-
mon law (see Section
14411 et seq., Business
and Professions code).

Published: The Argo-
naut News 02/16/23,
02/23/23, 03/02/23,
03/09/23

FICTITIOUS BUSINESS
NAME STATEMENT
FILE NO. 2023040162
The following person(s)
is (are) doing business
as: ANGELENOAU
DIO. 537 1/2 Avenue
B Redondo Beach, CA
90277. COUNTY: Los
Angeles. REGISTERED
OWNER(S) Christopher
Olin, 537 1/2 Avenue
B Redondo Beach, CA
90277. THIS BUSINESS
IS CONDUCTED BY an
Individual. The date reg-
istrant commenced to
transact business under
the fictitious business
name or names listed
above on: 01/2023. |
declare that all informa-
tion in this statement is
true and correct. (A reg-
istrant who declares as
true any material mat-
ter pursuant to Section
17913 of the Business
and Professions Code
that the registrant know
to be false is guilty of
a misdemeanor pun-
ishable by a fine not to
exceed one thousand
dollars ($1,000)). REG-
ISTRANT/CORP/LLC
NAME: Christopher
Olin. TITLE: Owner. This
statement was filed with
the LA County Clerk on:
February 22, 2023. NO-
TICE - in accordance
with subdivision (a) of
Section 17920, a Ficti-
tious Name statement
generally expires at the
end of five years from
the date on which it was
filed in the office of the
county clerk, except, as
provided in subdivision
(b) of Section 17920,
where it expires 40
days after any change
in the facts set forth in
the statement pursu-
ant to Section 17913

other than a change in
the residence address
of a registered owner. a
new Fictitious Business
Name statement must
be filed before the expi-
ration. The filing of this
statement does not of
itself authorize the use
in this state of a ficti-
tious business name in
violation of the rights of
another under federal,
state, or common law
(see Section 14411 et
seq., Business and Pro-
fessions code).

Published: The Argo-
naut News 03/02/23,
03/09/23, 03/16/23,
03/23/23

NAME CHANGE

ORDER TO SHOW
CAUSE FOR CHANGE
OF NAME Case No.
23AHCP00101

SUPERIOR COURT OF
CALIFORNIA, COUNTY
OF LOS ANGELES.
Petition of LUIS MA-
TEOS SHAO, a minor
by and through guard-
ian ad litem DAN SHAO
and LUIS ALFREDO
MATEOS GUZMAN,
for Change of Name.
TO ALL INTERESTED
PERSONS: 1.) Peti-
tioner: DAN SHAO AND
LUIS ALFREDO MA-
TEOS GUZMAN filed a
petition with this court
for a decree changing
names as follows: a.)
LUIS MATEOS SHAO
to LUIS MATEOS 2.)
THE COURT ORDERS
that all persons inter-
ested in this matter ap-
pear before this court
at the hearing indicated
below to show cause,
if any, why the petition
for change of name
should not be granted.
Any person objecting to
the name changes de-
scribed above must file
a written objection that
includes the reasons
for the objection at least
two court days before
the matter is scheduled
to be heard and must
appear at the hearing
to show cause why the
petition should not be
granted. If no written ob-
jection is timely filed, the
court may grant the pe-
tition without a hearing.
NOTICE OF HEARING:
Date: April 28, 2023.
Time: 8:30 AM. Dept.: X
Room: 405. The address
of the court is 150 West
Commonwealth Ave.
Alhambra, CA 91801.
A copy of this Order to
Show Cause shall be
published at least once
each week for four suc-
cessive weeks prior to
the date set for hearing
on the petition in the
following newspaper
of general circulation,
printed in this county:
Los Angeles. Original
filed: February 28, 2023.
Robin  Miller  Sloan,

MARCH 9, 2023 THE ARGONAUT PAGE 21


mailto:ann@argonautnews.com

Judge of the Superior
Court.

Published: The Argo-
naut News 03/09/23,
03/16/23, 03/23/23,
03/30/23
AMENDED
ORDER TO SHOW

CAUSE FOR CHANGE
OF NAME Case No.
23GDCO0O00011

SUPERIOR COURT OF
CALIFORNIA, COUNTY
OF LOS ANGELES.
Petition of LINA BARDI-
ANNAMAGERDI, for
Change of Name. TO
ALL INTERESTED PER-
SONS: 1.) Petitioner:
LINA BARFIANNAM
AGERDI filed a petition
with this court for a de-
cree changing names

as follows: a.) LINA
BARFIANNAMAGERDI
to LINA BARFIAN 2.)
THE COURT ORDERS
that all persons inter-
ested in this matter ap-
pear before this court
at the hearing indicated
below to show cause,
if any, why the petition
for change of name
should not be granted.
Any person objecting to
the name changes de-
scribed above must file
a written objection that
includes the reasons
for the objection at least
two court days before
the matter is scheduled
to be heard and must
appear at the hearing
to show cause why the
petition should not be
granted. If no written ob-
jection is timely filed, the
court may grant the pe-
tition without a hearing.
NOTICE OF HEARING:

Date: April 06, 2023.
Time: 8:30 AM. Dept.: G.
The address of the court
is Glendale Courthouse,
600 E. Broadway Glen-
dale, CA 91206. A copy
of this Order to Show
Cause shall be pub-
lished at least once each
week for four successive
weeks prior to the date
set for hearing on the
petition in the following
newspaper of general
circulation, printed in
this county: Los Ange-
les. Original filed: Feb-
ruary 10, 2023. Robin
Miller Sloan, Judge of
the Superior Court.

Published: The Argo-
naut News 03/09/23,
03/16/23, 03/23/23,
03/30/23
AMENDED
ORDER TO SHOW

CAUSE FOR CHANGE

OF NAME Case No.
23BBCP00042

SUPERIOR COURT OF
CALIFORNIA, COUNTY
OF LOS ANGELES.
Petition of MELANIE NI-
COLE MORA by NANCY
MALDONADO-MORA,
for Change of Name. TO
ALL INTERESTED PER-
SONS: 1.) Petitioner:
NANCY MALDONADO-
MORA filed a petition
with this court for a de-
cree changing names

as follows: a.) MELA-
NIE NICOLE MORA
to MELANIE NICOLE
MALDONADO  MORA

2.) THE COURT OR-
DERS that all persons
interested in this matter
appear before this court
at the hearing indicated
below to show cause,
if any, why the petition
for change of name
should not be granted.
Any person objecting to

the name changes de-
scribed above must file
a written objection that
includes the reasons
for the objection at least
two court days before
the matter is scheduled
to be heard and must
appear at the hearing
to show cause why the
petition should not be
granted. If no written ob-
jection is timely filed, the
court may grant the pe-
tition without a hearing.
NOTICE OF HEARING:
Date: 04/07/2023. Time:
8:30 AM. Dept.: B. The
address of the court is
300 East Olive Avenue
Burbank, CA 91502. A
copy of this Order to
Show Cause shall be
published at least once
each week for four suc-
cessive weeks prior to
the date set for hearing
on the petition in the
following newspaper

of general circulation,
printed in this county:
Los Angeles. Original
filed: February 21, 2023.
Robin  Miller  Sloan,
Judge of the Superior
Court.

Published: The Argo-
naut News 03/02/23,
03/09/23, 03/16/23,
03/23/23

ORDER TO SHOW
CAUSE FOR CHANGE
OF NAME Case No.
23STCP00726

SUPERIOR COURT OF
CALIFORNIA, COUNTY
OF LOS ANGELES. Pe-
tition of TROY HONDA
MURATA, for Change
of Name. TO ALL IN-
TERESTED PERSONS:
1.) Petitioner: TROY
HONDA MURATA filed
a petition with this court
for a decree changing
names as follows: a.)

TROY HONDA MURATA
to TROY HONDA 2)
THE COURT ORDERS
that all persons inter-
ested in this matter ap-
pear before this court
at the hearing indicated
below to show cause,
if any, why the petition
for change of name
should not be granted.
Any person objecting to
the name changes de-
scribed above must file
a written objection that
includes the reasons
for the objection at least
two court days before
the matter is scheduled
to be heard and must
appear at the hearing
to show cause why the
petition should not be
granted. If no written ob-
jection is timely filed, the
court may grant the pe-
tition without a hearing.
NOTICE OF HEARING:
Date: April 24, 2023.

Time: 9:30 AM. Dept.:
26 Room: 316. The ad-
dress of the court is 111
North Hill Street Los An-
geles, CA 90012-Stan
ley Mosk Courthouse.
A copy of this Order to
Show Cause shall be
published at least once
each week for four suc-
cessive weeks prior to
the date set for hearing
on the petition in the
following newspaper
of general circulation,
printed in this county:
Los Angeles. Original
filed: March 06, 2023.
Elaine Lu, Judge of the
Superior Court.

Published: The Argo-
naut News 03/09/23,
03/16/23, 03/23/23,
03/30/23

ACCOUNTING HANDYMAN REAL ESTATE - FOR RENT PAINTING

2023 QUICKBOOKS
Install, Set-Up & Train. Payroll & Sales Tax
Returns. Bank Recs. Also avail for Temp work.
Year end report W2's & 1099’s

Call 310.553.5667

m REAL ESTATE - FOR RENT SENSUAL MASSAGE

-30yrs on West Side -

All home repairs & upgrades.
No job too small.
Free Estimates

Bill: 310-487-8201

X**PALM*X'*
2BD + 2 BA « $2995.00 / MO
3614 FARIS DR.
CALL FOR VIEWING
Gated garage, Intercom entry, Alarm, FP Central air,
Dishwasher, Stove/Oven
&Refrigerator, Laundry in premises.
www.westsideplaces.com « (310) 391-1076

PAINTING BEST PRICES

Interior/Exterior
Houses, Condos, Townhouses, Rentals
25 Years Experience - Free Estimates

310- 465- 3129.......

JTIHARRIS
é"’ﬁ PLUMBING MEIE;W

OVER 30 YEARS EXPERIENCE
SERVICE & REPAIR « STOPPAGES « FLOOR & WALL HEAT SPECIALIST

10% OFF WITH AD

310-876-1577

2bdr Unit for Rent
500 sq ft. Patio, Ldry rm, cable hookups,
Util pd. 1 mile from beach. 1 person, non
smoking. Private Entrance. $1500/mo.

Call (310) 396-9595

SAGITTARIUS
FEMALE
Gives massage
310-458-6798

SAL'S PLUMBING
& ROOTER 24/7 SERVICE

« Fast Honest & Reliable « Price Match Guarantee
« Gass Leaks & Gas Repairs « All Types of Drians
« Repairs & Remodels - Senior Discounts
« Family Owned and Operated since 1979
Lic# 537357 - WWW.SALSPLUMBING.COM - 310-782-1978

Look Here For
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YOURAD
COUL

Got Junk?

Advertise your Yard Sale
for as little as $24.95

Call The Argonaut

626-584-8747
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King Crossword

ACROSS 36 Very long problem 26 Trim the : WESTSI D EEEARM E Rs
- r T L ‘ﬁl' K ae -

1 Two-wheeler  time 4 Tolkien grass ~ & =4

5 Bumped into 37 Possesses creature 27 Old RKET DI RECTO RY
8 Pack (down) 38 Brainy 5 Pilgrimage Oldsmobile L 4 _‘

12 Ireland 41 Small barrel site 28 Moving day TUESDAYS e h

13 Peyton's 42 "The 6 Building rental Culver City Farmers Market — 2 to 7 p.m.
brother Wedding wings 29 Packed Main Street, between Venice and Culver boulevards
14 "The Time Planner" 7 Dead heat away culvercity.org

Machine" actress, to 8 Some urban 31 Summer
WEDNESDAYS
people fans homes cooler Santa Monica Downtown Farmers Market
15 Octopus arm 45 New York's 9 Medicinal 34 Drunkard
8:30 a.m. to 1:30 p.m.

17 Lunch hour "_F'eld pl.ant 3 35 Droops Arizona Avenue, between 4th St. and Ocean Ave.
18 Request 46 Bicycle type 10 Disposition 37 Ford or smgov.net/portals/farmersmarket
19 IV measures 48 N. Mex. 11 Bowling Hudson
20 Must-haves neighbor targets 38 Ella's style
21 Chai,e.g. 49 --Lingus 16 Computer 39 Surrealist Venice Farmers Market — 7 to 11 a.m.
22 Vagrant 50 Pitt of brand Joan 500 Venice Blvd. (at Venice Way), Venice
23 More recent ~ "Moneyball" 20 Convent 40 Bickering venicefarmersmarket.com
26 Goddess of 51 Carry manager 41 Fall (over)
wisdom 52 Layer 21 Prepare 42 Ryan of Marina del Rey — 9 a.m. to 2 p.m.
30 Tehran's 53 Round Table ~ meat for "Boston Via Marina at Panay Way, Marina del Rey
country titles cooking Public" beaches.lacounty.gov/mdrfarmersmarket
31 Sly one 22 Beiderbecke 43 Tragic king Playa Vista Farmers Market — 9 a.m. to 2 p.m.
32 Tidy DOWN of jazz 44 Probability 12775 W. Millennium Drive, Runway at Playa Vista
33 Workshop 1 Test version 23 Pen tip 46 Light touch www.farmermark.com/playavista
cutter 2 Enrages 24 Mound stat 47 "Frontline" Santa Monica Downtown Farmers Market
35 Rock 3 Neck 25 Pallid airer

8a.m.to1 p.m.

1 ]2 10 |11 Arizona Avenue, between 2nd
and 4th streets, Santa Monica
12 smgov.net/portals/farmersmarket
15 Santa Monica Pico Farmers Market
P 8a.m.to1 p.m.
Virginia Avenue Park, 2200 Virginia Ave.
—- smgov.net/portals/farmersmarket
23 |24 28 |29 . SUNDAYS
Mar Vista Farmers Market — 9 a.m. to 2 p.m.
30 Venice and Grand View boulevards
marvistafarmersmarket.org
33
Santa Monica Main Street Farmers Market
8:30 a.m. to 1:30 p.m.
YERRPY Heritage Square, 2640 Main St., Santa Monica
smgov.net/portals/farmersmarket/
45 Westchester Farmers Market — 9 a.m. to 1 p.m.
The Triangle, 6200 W. 87th St.
48 westchesterfarmersmkt.com
Farmers markets, essential for the health of local communities, remain open but are making some
51 changes in response to the coronavirus pandemic. Expect to see wider spaces between vendors, no
samples, more gloves, possible waiting lines, and other precautions. As always wear a mask and practice

social distancing.
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BANKSEWEST
weveJoinen BMO @)

Flexible Mortgage Solutions

Looking to buy a new home or refinance?
We offer competitive solutions? for fixed and adjustable rate mortgages up to $10 million.*

Flexible Loans Flexible Underwriting

Fixed-and adjustable-rate mortgages ~ Debt to Income (DTI) ratios up to 60% with qualifying
residual income and liquidity/reserve requirements

Conventional, Federal Housing Association

(FHA), Veterans Association (VA), United States + Only one appraisal required for most loans
Department of Agriculture (USDA) loans, and
jumbo loans ~ Non-warrantable condos eligible for financing,

restrictions apply
v Cash-Out refinancing and Interest-Only payment?
options available + Non-Retirement accounts may be used as additional
qualifying income through asset dissipation
~ Piggyback Home Equity Lines of Credit (HELOCs)
may be combined with a first mortgage up to v Ask us about the advantages of refinancing an
$2,250,000 to avoid Private Mortgage existing BOTW mortgage
Insurance (PMI)3

v Mortgage Loans up to $10,000,000*

Rate Discounts

Flexible Down Payments®

v As little as 5% cash down on conventional loans v Receive a 0.125% discount when you sign up for
and jumbo loans up to $850,000 automatic payments from a new or existing Bank
of the West personal checking or savings account®
+~ Aslittle as 10% cash down on jumbo loans
between $850,000 and $1,000,000 v Relationship pricing discounts’ start at 0.125% if
you have $100,000 in qualifying assets and rise to
0.75% with $S3 million or more

Ryan Woodward, Sr. Mortgage Banker,
DIRECT 310.776.0434
NMLS 700492

Let'S talk tOday Ryan.Woodward @ BOTW.com

botw.com/mortgage/rwoodward

Bank of the West is a trade name used by BMO Harris Bank N.A. Banking products and services are subject to approval and are provided by BMO Harris Bank N.A.

To qualify, all accounts must be branded Bank of the West. BMO branded products and services do not qualify and are not eligible for the offers contained herein.

" All loans subject to credit approval, standard mortgage qualifications, and underwriting requirements. Additional fees, conditions, and restrictions may apply. Terms and conditions are subject to change
without notice. Contact a mortgage banker for details.

2 Interest-only payment mortgages provide for interest only payments for a set period of time followed by fully amortizing payments of principal and interest for the remainder of the loan term.

% Piggyback loan is a Home Equity Line of Credit that is combined with a first mortgage for up to 9.9% of the property value for a maximum combined LTV of 89.9%.

4Maximum loan/line amounts are subject to credit score, property type, occupancy and Combined Loan-to-Value (CLTV) limitations.

5Down Payments amounts that result in an LTV greater than 80% may require Private Mortgage Insurance.

6 Automatic payment discount of 0.125% discount off the standard rate requires applicants to establish automatic monthly payments from a new or existing Bank of the West checking or savings. For
adjustable rate mortgages, discounts are applicable only during the initial fixed-rate period. All terms and conditions applicable to the checking or savings account apply, including fees and minimum
opening deposits.

" Relationship Pricing Discounts may be available for eligible Bank of the West deposit customers, Bank of the West Global Investment Fiduciary Solutions investment clients, and investment customers of
BancWest Investment Services with at least $100,000 in assets under management (AUM). For adjustable rate mortgages, the discounts are applicable only during the initial fixed-rate period. Discounts
are not eligible for deposits or other AUM held in insurance accounts, the name of a business, or the name of the trustee of an irrevocable trust. Balances owed or available on lending or credit products
and any account or asset where inclusion for relationship pricing eligibility might breach the owner’s fiduciary duty or breach any law or regulation applicable to the owner or Bank of the West are also
ineligible (contact us for more details).

Bank of the West Wealth Management offers products and services through BMO Harris Bank N.A. and its various affiliates and subsidiaries. Securities and variable annuities are offered through
BancWest Investment Services, a registered broker/dealer, Member FINRA/SIPC, and SEC Registered Investment Adviser. This is not an offer or solicitation in any jurisdiction where we are not authorized
to do business. BMO Harris N.A. and its various affiliates and subsidiaries are not tax or legal advisors. BancWest Investment Services is a wholly owned subsidiary of BMO Harris Bank N.A.

Investment and insurance products: NOT FDIC INSURED NOT BANK GUARANTEED | MAY LOSE VALUE NOT ADEPOSIT | NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY
©2023 BMO Harris Bank N.A. | Member FDIC | NMLS #401052 | Equal Housing Lender. &= Form #810-01850 (01/23)
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